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She is a household name in any house that 
has an interest in fashion. Diane Von 
Furstenberg is a Belgian designer who 
immigrated to New York City, where she 
started her eponymous brand in 1972. Her 
label became successful after the launch of 
her version of the wrap dress, a design that 
was first introduced by American designer 
Charles James. After the sales started to 
fade, Diane Von Furstenberg was forced to 
sell her licenses, but that wasn't the end of 
her company. In 1997, she relaunched under 
the new name, DVF. Since then, the luxury 
fashion brand has gone through ups and 
downs, but the designer is looking forward 
and remaining optimistic about her label and 
the fashion industry's future in general.

Materials: While natural materials like silk and semi-natural materials like viscose appear 
throughout DVF collections, synthetics like polyester have also now weaved their way into 
many of the clothes. It would be nice to see more recycled fabrics, or at least more single 
fiber fabric — a dress that is 100% polyester is easier to recycle than 62% viscose and 38% 
polyester. It would also be nice to know more about where these materials are coming from. 
Since DVF announced they would be focusing on the Asia market more, and production 
already occurs in China, it is likely that the fabrics used also come from China or 
somewhere nearby. (1/5) 

Production: As it was mentioned, DVF dresses are produced in several Chinese factories. 
The country of production itself is not an issue as environmentally-friendly factories can be 
located anywhere. However, considering the recent allegations that forced Uyghur labor is 
being used in Chinese factories where major brands like Nike produce, it would be 
beneficial for DVF to check up on their suppliers more frequently. One positive aspect of 
production in China, is the proximity to stores and consumers as DVF decided to focus 
more on sales in China after struggling in Europe and North America following COVID-19 
sale slumps. Local, or closer, production means fewer carbon emissions released when 
transporting products. (2/5)

Wearability: This is the section where DVF really shines. The easy silhouettes and bold 
colors make DVF dresses perfect as a throw on and go outfit. Even better is the timeless 
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style of the classic wrap dress that can be found in an abundance of prints and lengths. DVF 
dresses, skirts, and jumpsuits are the types of clothes you can wear for years, to places like 
work or a wedding. And if the brand's signature bright colors aren't your style, you can shop 
the TVF for DVF pop-up collections, designed by Diane's granddaughter Talita Von 
Furstenberg, featuring more toned down colors and designs. Given the wide selection of 
options, there is sure to be something that you would like and want to wear over and over 
again. (5/5) 

Inventory: DVF sells 84 wrap dresses on its website currently (10/20/20). The number of 
products available is easily in the hundreds, meaning DVF produces a lot of clothes. Not 
only is DVF maintaining a large inventory, but the brand is producing new clothes based on 
predicated consumer demand. As the fashion industry goes through a slow down in sales, 
brands that operate the way DVF does, are seeing inventory sit unsold for months. This 
adds to the massive overproduction issue plaguing the fashion industry. As DVF focuses its 
attention on the Asian market, it is possible production will slow as sales continue to 
decrease in Europe and North America. On the other hand, the production rate could just 
stay the same since the demand for new clothes in Asian countries like China increase 
rapidly, counteracting the loss of sales in western countries. DVF has recently launched a 
rental platform, giving consumers the ability to keep their wardrobe fresh without buying 
new clothes that will eventually be disposed of. Unfortunately, the rental service is limited in 
options and locations, and it is not enough to balance out DVF's growth-focused business 
model, which pushes sales of new garments. (1/5)

Initiatives: In 2018, DVF announced the brand would be going fur-free after partnering 
with PETA and the Humane Society of the United States. Unfortunately, that does not 
mean the brand has stopped producing fur-look-a-like products. As of Fall 2020, DVF sells 
colorful faux fur coats made from materials such as polyester, modacrylic, and nylon. These 
synthetic materials can have a different, but equally negative, impact on the environment as 
real fur. (1/5)

Rating: (2/5) 
After calculating everything together, DVF can be considered 40% sustainable. The brand 
has taken some steps to keep up with the fashion industry as it moves to become more 
environmentally sustainable, but the luxury store known for its wearable and colorful 
dresses still has some work to do to have a positive impact on the planet. 


