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Are you in need of the perfect oversized linen dress? 
This Australian label produces small-batch dresses and 
skirt sets in soft pink, white, and black accentuated 
with frills, perfect for a day at the beach or a day at 
home. Morton Mac started out as a small brand, and 
even though its followers have increased over the past 
year, it has stuck with its niche and become a shining 
example of a slow fashion brand. But slow fashion 
doesn't always equate to sustainable fashion. Luckily 
where Morton Mac is lacking can be easily fixed.  

Materials: Almost all the dresses are made with 100% linen, but a few have cotton linings in 
addition. Linen, which comes from the flax plant, requires less water than cotton, and chemical 
fertilizers or pesticides are not needed to grow flax if crop rotation is used instead. This means 
that growing flax does not involve the leeching of possibly toxic chemicals into the environment, 
and the soil can be preserved for future growth. Another significant aspect of linen is that flax 
can be grown in areas that have been deemed unsuitable for food production and can even pull 
heavy metals out of the soil, making it farmable once again. Cotton, on the other hand, does use 
fertilizers and pesticides to grow if it is not organic. The Morton Mac website does not specify if 
the cotton is organic, so it is assumed that conventional cotton is used. (4/5) 

Production: Morton Mac is made in Australia, although the exact location is not listed publicly. 
Each dress is made in small batches, and a pre-order option is listed for over half the dresses. 
While pre-order is different from made-to-order — the most sustainable production option — it 
is still an excellent way to determine how many of each dress should be made to avoid excess 
products that may go to waste if unsold. The one issue with Morton Mac's production is the lack 
of transparency. There is no information about how the clothes are produced, who makes them, 
or the conditions facing those in the supply chain. Considering that this label is small, most 
operations such as material production and cutting and sewing are probably outsourced. 
Outsourcing steps of the supply chain make it more difficult to regulate social and environmental 
sustainability in the largest phase of the clothing-making process. (2/5) 

Wearability: All Morton Mac clothes are made in two sizes: petite and tall. The style of the 
dresses is oversized, so theoretically, they should easily fit sizes small through large. The dresses 
are casual enough to be worn with sneakers when going to lunch and fancy enough to be worn 
with heels if you are attending a party. And if you want to wear these dresses year-round, throw 
on a pair of jeans or tights, and Morton Mac dresses can be worn as oversized blouses as well. 

https://mortonmac.com.au


Finally no need to worry about wrinkling because the linen material is thick, making it great for 
all-day wear and travel. (5/5) 

Inventory: Morton Mac is the embodiment of a slow fashion brand. Currently, only 24 items are 
available for sale, and of those 24 items, there are only ten unique styles. One of those styles, the 
Tidal dress, has been available in colors black, white, and pink for years. Since best-selling styles 
and colors are kept, and new items are introduced rarely, Morton Mac manages to keep a small 
inventory and low turnover rate. Morton Mac is the true definition of an anti-fast fashion brand. 
(5/5) 

Initiatives: This is a simple brand. The website only has the most necessary information and 
nothing more. There is no information about initiatives taken by the brand or any future plans to 
make the brand more sustainable. (N/A) 

Rating: (4/5)  
Transparency is about the only thing hurting Morton Mac's ranking. Unfortunately, the lack of 
transparency is a side effect of being a small, independent brand. Morton Mac's successes are 
also their failures, making it difficult to find a solution. Perhaps a small investment in supply 
chain tracing and sharing that information with consumers would help the brand's rating as a 
sustainable brand. 


